
C A M PA I G N F I N A N C E 197

soft money has already affected the public funding program. With-
out soft money in the coffers, Democratic presidential candidates
Howard Dean and John Kerry were not willing to put themselves in
the position of being out of cash after the primary season in the
event of being nominated by their party to run against Bush and his
enormous campaign war chest. With a tight contest and an acceler-
ated primary season, the candidates did not want to hit their limits
by mid-March, with the DNC barred from supplying the nominee
with soft money cash for ads—that is, until the convention formal-
ized the opponent’s candidacy in August, at which point financing
would come from the federal matching grant. Trying to avoid a sce-
nario in which the Democratic nominee is off the air for almost
five months while the president dominates the airwaves, candidates
instead chose to forgo public financing, putting the post-Watergate
program in dire need of reevaluation (Broder 2002).

Many proponents of campaign finance reform say the final ver-
sion of McCain-Feingold is just not enough: first, to limit spending
voluntarily, candidates should have at least some incentives to do
so, such as the provision of free television time; second, there are
no limits on political action committees; and, third, there are no
limits on total spending in campaigns. The higher limits on hard
money have clearly made the primary elections of 2004 much more
expensive than that of 2000. Many question whether the new law
will actually increase money raised and spent in presidential cam-
paigns, and reformers question whether the existing Federal Elec-
tions Committee is structured to enforce the new law credibly and
diligently. After the seven-year battle for reform, BCRA is meaning-
less unless it is enforced, something the cosponsors of the new re-
form legislation highly doubt that the existing FEC has the ability to
do. Ironically, FEC chair David Mason strongly opposed passage of
McCain-Feingold, and then he and his attorneys had to turn around
and defend the new law before the Supreme Court in McConnell v.

the FEC. Given the Court’s December 2003 decision to uphold most
of the provisions in the BCRA, it is up to Mason and the FEC to
implement the new regulations.

In the end, the questions surrounding the effects of the new
campaign finance legislation on parties, candidates, and elections
are at their core questions about who gets what, when, and how in
politics—the same basic questions that have surrounded the cam-
paign finance debate for decades.

W E B S I T E S
www.fec.gov: This official website of the Federal Election Commit-

tee provides statistics and data analysis as well as information
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on campaign finance laws and guidelines. All candidate, party,
and PAC filings are available online.

www.fecinfo.com: The PoliticalMoneyLine website breaks down
FEC statistics into user-friendly information.

www.brook.edu/gs/cf/cf_hp.htm: The Brookings Institution’s
website aims to provide unbiased information on campaign
finance–related matters.

www.opensecrets.org: This website for the Center for Responsive
Politics, an advocacy group for campaign finance reform, tracks
money in ongoing campaigns.

www.followthemoney: On this website the National Institute on
Money in State Politics provides information to journalists,
scholars, and citizens interested in campaign finance practices
at the state level.

www.rowmanlittlefield.com/rl/books/maiselbuckleySG
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