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broader sense, the theory is the same. Electoral strategies do not
normally involve appeals to individuals. Individuals vote, but candi-
dates appeal to them in groups, groups defined by the candidates
and their strategists according to their strengths and perceptions of
what will work. The larger the constituency, the more this is the
case.

Tip O’Neill (D-Mass., 1953–1987; Speaker of the House 1977–
1987) has been quoted as saying, ‘‘In the final analysis, all politics
is local.’’ Politicians still believe Tip, decades after his retirement,
years after his death. Many started out as local politicians, and they
know the effectiveness of one-on-one campaigns. Their goal, ac-
cordingly, is to make national or statewide politics local. They do so
by defining smaller groups into which voters fall and by then seek-
ing to appeal to these groups. Many techniques are available for
these appeals—mass media directed at a certain audience, targeted
mailings, the Internet, speeches to certain groups. But in the end,
the political strategy is the same: make an appeal, in any way possi-
ble, to the largest number of people so that it will seem personal to
each voter. Campaigners sell the product by figuring out what the
voters want to buy.

Whereas political scientists seek to explain voting behavior with
some degree of precision, politicians—with the souls of artists, not
scientists—try to mold the electorate into the shape they want. The
skills of both the scientist and the artist deserve attention.

W E B S I T E S

www.census.gov: The U.S. Census Bureau provides information
not only on population statistics but also on citizen responses
to a detailed survey regarding political participation and other
areas of interest.

http://tap.epn.org/csae: The Center for the Study of the American
Electorate maintains this website to publicize studies on how
often Americans vote.

www.umich.edu/�nes: The National Election Studies (NES), con-
ducted by the Center for Political Studies of the Institute for
Social Research at the University of Michigan, has polled the
American electorate for decades. Data are available from surveys
maintained by the Inter-university Consortium for Political and
Social Research.

www.ropercenter.uconn.edu: The Roper Center for Public Opin-
ion Research holds the largest library of public opinion data
in the world. Much of this data is available online, as are its
publications America at the Polls and Public Perspective.
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www.pollingreport.com: An independent, nonpartisan resource
on contemporary public opinion.

www.people-press.org: The Pew Research Center for the People
and the Press is an independent public-opinion research organi-
zation that includes as one of its focuses contemporary views of
the American electorate.

www.rowmanlittlefield.com/rl/books/maiselbuckleySG
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