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balance. What happens when the press reaction to one set of cir-
cumstances impacts another? Examples abound. Potential candi-
dates worry about private matters from their past being raised
during campaigns. Some even decide not to run for office, based on
such worries (Maisel, Stone, and Maestas 1999). Officeholders
worry that principled positions taken forcibly on one set of salient
issues might well define their image for some time to come. Thus
the Republican senators who sided with the Democrats on cam-
paign finance reform during the 105th Congress were concerned
that they would be branded as party mavericks. Senator John Mc-
Cain, a generally conservative Republican, differed from his co-parti-
sans not only on campaign finance reform but also on holding the
tobacco industry to account for the dangers of its products. He was
derided by the tobacco industry in a series of ads aimed at defeating
proposed legislation that would expose them to more regulation.
McCain had to be concerned that his prominence on that issue
would hinder his campaign for the presidential nomination in 2000
(Balz 1998a).

But in essence, politicians also realize that those examples make
the point precisely. The media is an important part of politics, but
it is one only partially controlled by politicians themselves. They
must accept that constraint if they are going to enter the public
arena. The positive contributions of the media to our polity were
considered so important that the press was given a uniquely privi-
leged position in the Constitution. Nothing in our political experi-
ence since the founding has led even the harshest critic of the media
to think that the judgment of the founders regarding the sanctity of
a free press should be questioned.

W E B S I T E S
Most media outlets have their own websites. Among those of promi-
nent national media include the following:
www.nyt.com: New York Times

www.washingtonpost.com: Washington Post

http://wsj.com: Wall Street Journal

www.abcnews.go.com: ABC News
www.cbsnews.com: CBS News
www.cnn.com: CNN
www.nbcnews.com: MSNBC
http://appcpenn.org: The Annenberg Public Policy Center, at the

University of Pennsylvania, analyzes media usage during elec-
tion campaigns. It maintains an ongoing study of issue-advocacy
advertising as purchased by more than seventy organizations.

www.rowmanlittlefield.com/rl/books/maiselbuckleySG
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